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Background: why we
need certification and
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Standards, branding & labelling

To document/support its attributes:
- A standard (quality management, product requirements, CoC)

To control the standard is respected:
- A system of control (normally a 3 party certification)

To give visibility to the product:
- branding; major tools of branding are a (legally) protected
denomination and a trademark (label)




Certification

“The provision by an independent body of written assurance
that the product, service or system in question meets specific
requirements” (1SO, 2015)

Several types of certification standard are applicable
to WFP, with different scopes, among them the origin,
often associated to other scopes.



Brand

* From the supply side:

A brand is a name, term, design, symbol, or other feature

that distinguishes products and services from competitive
offerings

= From the demand side:

A brand represents the consumers' experience with an

organization, product, or service. It's more than a product,
IS a perception




Labels (and packaging)

= Labels and packaging can be used to encourage potential buyers to purchase a product. Most
packaging is designed to reflect brand's message and identity

= Labels and packaging are increasingly used to brand positioning: materials, label and design
are key to the storytelling element of brand development




Why we need certification and labelling?

Market globalisation
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Important changes in the demand side

Urbanization Generation shift
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LOHAS (Lifestyle Of Health and Sustainability) consumers

LOHAS describes a consumer who actively seeks out a healthier and more sustainable lifestyle

Mostly western countries
but also in many Asian
countries

» They consider all 3 pillars of sustainable development (economic, social and ecological) in
their shopping decisions

 They are less price-sensitive, and they are characteristically brand-loyal (and certification
loyal)



LOHAS: 4 reference values (attributes of “quality”)

“Greening”

(Organic, wild products, local products, carbon and water
footprints, GMO free)

Origin + |  Quality
(products of specific origin) System
(product
_ _ technological
Sol ldarlty characteristics)

(Fair trade products)| crue




Attributes:
* QOrganic

- Byodinamic WEP are perfect
« Wild

* Local (0 km)

« Footprints: carbon and water

candidates!

Negative attributes:

« GMO free

« Deforestation and forest degradation free
(new EC draft Regulation)

* Cruelty free



Certification: navigating
In @ complex and
dynamic world




Certification for WFP

Environment

Quality/hea Socio-economic
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Certification for WFP

Environment

)

Quality/health Socio-economic



The term “origin products” is used for many products (food or

non-food) that people perceive to have some added value(s)
because of their place of origin

In the past, criteria for defining OP were often implicit, unclear,
and sometimes even contradictory




Legally protected denomination and a
label

Today, in the food sector quite often OP denomination and labelling are
regulated by public authorities, also as a mean for supporting minor
producers, the food heritage and associated landscapes of (marginal)
territories and protect those same producers against imitations, forgeries
and unfair competition

OP public regulations are normally associated to official Registers of the
Geographical Indications (Gls), an umbrella labels, promotional activities.




EU Geographical indications and traditional specialities

3 European Union schemes promote and protect names of quality of foods

Name Description
Protected Designation of Covers agricultural products and foodstuffs which are
Origin - PDO produced, processed and prepared in a given geographical
area using recognised know-how

Protected Geographical Covers agricultural products and foodstuffs closely linked to

Indication - PGI the geographical area. At least one of the stages of
production, processing or preparation takes place in the
area

Traditional Speciality Highlights traditional character, either in the composition or

Guaranteed -TSG means of production




The larger register of products with 3rd party certification of
geographical indications: e-Ambrosia

Search on EUROPA | Contact | Cookies | Legal notice | Privacy statement | English (en) v

m EUROPEAN COMMISSION

e eAmbrosia — the EU geographical indications register
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I Total no. of agricultural and foodstaff registered products: 349
No. of Wild/semi wild forest products: 25

O | , !
1 mushroom @ s

T
.

Mele?ie]la Lw;glaria

=¥ 0 chestnuts N =, 7, 3 saffron
iy +chestnuts *«'§

L¥ flour 3 pistachio




* * o |

* *

€S

L8 0
. 9

Eu (=

Environment | [ -
el ‘G/

VAR

___—  FSC PEFC

/ FAIRTRADE

ISO 37101 Management Systems
for Sustainable Development in
Communities

Fair trade

Socio-economic

certification \ ISO 45001
Occupational
health and safety

a

IQNet SR10

Quality/health Socio-economic



The 5 main scopes of WFP certification

Origin and traditional

specialties certified
Assessment of the origin and the
traditional know-how

Wild certified

Assessment of sustainable wild harvesting

Sustainable Forest

Management
Assessment of Sustainable Forest
Management

Organic certified

=

Insurance of organic production (e.g. no use
of pesticides, not contaminated areas)

Fair Trade certified

Assurance of fair prices and
empowerment of producers




Organic

= The collection of wild-harvested crops is defined in the IFOAM Norms (IFOAM

2014), and wild collection activities are regulated by organic laws.

= A wild collection area (including beekeeping) of 34.8 million hectares was
reported in 2019

Table 20: Wild collection and beekeeping areas by crop group 2019

Land use Area [ha]
Apiculture 2'581'592
Berries, wild 161'613
Coffee, wild 8666
Forest honey 2'500'000
Forest products 2'685
Fruit, wild 2'379'232
Medicinal and aromatic plants, wild 4119427
Mushrooms, wild 1
Muts, wild collection 3'660'356
Oil plants, wild 31'995
Palm sugar 916
Palmito, wild 60"249
Rose hips, wild 2'692'271
Seaweed 2355
Wild collection, no details 16'593'722
World 34'794'989

Source: IFOAM
2021



The countries with the largest areas are Finland (mainly berries), followed by
Zambia, Namibia and Tanzania (beekeeping)

The ten countries with the largest wild collection and
beekeeping areas 2019

Source: FIBL survey 2021

Finland

Zambia
Namibia
Tanzania (2017)
Romania (2014)
South Africa
Brazil

Lesotho

China

Bolivia

Million hectares

Unfortunately, for most of the wild collection areas, no details are available




Sustainable Forest Management: the case of FSC

FSC CERTIFICATES PUBLIC DASHBOARD 2022-05-26 110246 f ! Eg:gﬂi”
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Private branding

Private initiatives;
label use by a
single company

Company’s brands

Ferrero Nutella

Private initiatives;
“‘umbrella” label

Responsible forest
management
Forest Stewardship Council

Organic and fair trade food
products
Naturland

Quality food products
Presidio Slow Food

Foot print
Carbon Trust standard

Collective branding
Public initiatives

Mountain food products
(EU Reg. 1152/2012)

Mountain products from
special regions or localities

Protected Designation of
Origin, Protected
Geographical Indication and
Traditional Speciality

Protected areas
brands

EU organic food
products




Looking at the future: the
need for coordination




Product labelling: an old practice!

‘Made in Roma’: ancient
Romans branded their
products with a label,
ranging from glassware to
weaponry

https://www.realmofhistory.com/2016/07/05/made-in-roma-romans-branded-products/



Certification, labelling and branding are powerful tools

Need to focus on the major message(s) we want to convey




What has changed from the old times?
“We became rich with information,
but poor with time”

- Consumers need clear, simple, quick market
signals. They look for quality assurance

In promoting standards and labels we are facing some

risks:

- Simplification vs. complexity

- Lack of coordination between public institutions vs.
civil society initiatives



Public operators should support the development
of standards and labels:

* based on proper contents,

* rigorous control by independent authorities,

» providing correct information on brand

contents
» avoiding to inflate the market with new brands

of minor potential of market recognition



Thank you berry %
much




